1400 Words is a strategic messaging firm with a singular focus on
the written word. For more than 25 years, renowned design firms
and corporate clients alike have partnered with us to strengthen
their brands through powerful copywriting for all business media.

All we do is write.

Targeted messaging adds up to success.

If cross-media communication isn’t a
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Expert writing, punctuated by results.
Effective marketing is a
team effort—and 1400
Words is proud to be a key
player. These are just a few
of the measurable results
we’ve helped our clients
achieve over the years.

After years of declining sales and diminishing brand perception,
our collateral and trade show materials for Parker Guitars
catapulted sales by 70 percent.
Our direct mail letters for Qwest Communications generated
response rates as high as 94 percent among the small-business
target audience.
User traffic for a major payday loan provider rose by more than 30
percent when our SEO-enhanced copy was posted to its website.
Our online campaign promoting Oracle’s first-ever E-business
Applications Conference helped the client exceed attendance
projections by 15 percent.
A website for the corporate consulting firm DeWolff, Boberg &
Associates began generating requests for meetings within

days of going live.

A catalog of branded merchandise for The Camel Company
increased sales by 25 percent over the previous year.
Our subscription collateral and brand messaging helped the
Dallas Symphony Orchestra reverse a three-year decline in
ticket sales and revenues within the first year of our partnering
with them.
Collateral and trade ads for LeBoeuf, a resurrected brand of
upscale collectible pens, were described by an industry analyst as

“the best marketing materials [he’d] ever seen.”

Edits to an existing website for an anti-snoring device boosted
US/Canada sales by 25-30 percent in just two days.
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The 4 Benefits of Outsourcing Your Copy

There’s a reason we remember a band of medieval Vikings asking,
“What’s in your wallet?” or a little old lady repeating, “Where’s
the beef?” These witty one-liners lodge in our memories, often
becoming punch lines for life in general. But if you want to really
set your company apart, you need more than just snazzy packaging
or clever wordplay. You need a compelling message.
In fact, in today’s age of information overload, powerful messaging
is as important to your organization’s brand as your products and
services themselves. Why? Because creating clear, concise messaging
is the key to helping you cut through the clutter and connect with
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your intended audience—whether you’re selling your product in
an ad campaign, communicating with shareholders in an annual
report, or simply updating your website to ensure clients can find
what they need quickly.
Yet, far too often, it’s the message that gets overlooked—often
becoming an afterthought to other elements of your marketing.
By outsourcing your copywriting, however, you can harness four
powerful advantages that are harder to come by when writing is
handled in-house.
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Answering the
question, “So what?”

Getting the most
out of your media.

Freeing up in-house
resources.

Delivering bottomline value.

The closer you are to something,
the harder it is to be objective
about it. As a result, marketing
copy often gets bogged down with
what you want your audience
to know—instead of addressing
their most fundamental question:
“What’s in it for me?” An
outside copywriter is uniquely
positioned to serve as both an
advocate for your audience
and a spokesperson for your
company by delivering strategic
messaging that resonates with
the consumer, thereby generating
the desired results for you.

The messages you distribute
depend greatly on the media
you choose. A brochure doesn’t
work like an ad campaign. An
ad campaign isn’t the same as
a direct mail promotion. And a
website has an entirely different
dynamic than a television spot
or corporate video. If you’re
implementing cross-media
marketing (and, in this day and
age, you should be), you need a
writer with a broad range of
experience in today’s business
media—one who can offer best
practices or fresh perspectives
from other industries to enhance
your marketing efforts.

One of the biggest advantages
of outsourcing your writing is
freeing up your internal team
to focus on more strategic,
high-level activities. An external
copywriter, or team of writers,
can help manage all of the
fact checking, research, and
interviews that might be
required for your project, and
collaborate proactively with
your in-house team or other
outside vendors to keep things
on track.

Yes, hiring an outside writer
is an expense. But it’s also an
investment, for all the reasons
stated. Plus, when you factor
in that you can hire only as
needed, instead of paying for 52
weeks of salary, benefits, FICA,
and other ongoing employeerelated costs, an external copywriter can deliver a potentially
large payoff for a relatively
small outlay.

No matter how big or small your project, outsourcing your copywriting could be your
most viable option. And who knows? Your message may end up being the iconic phrase
that people remember for years to come. So…just do it!
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